GRFORGROWTH

EMMANOYHA AAMIANAKHZ

Mpoedpog & Alcubuvwy ZUpBouAog
KPHTQN APTOZ

FevvnBnka oto HpdkAelo to 1966.
Inovdaca Owkovopka otn Nopikr tou Mavemnotnuiov ABnvwy pe e€eldikevon oe Bépata
XPNHOTOOLKOVORLKWY, SLoiKknoNng eMIXEPnoewyY Kal marketing.

Aletéleoa pENOG tn¢ Sloiknong otnv Naykpntia Zuvetalplotikn Tpamnela, Avantuélakn Etalpia
répyepng Nepa PouBag, AANativn AE, Donut House AE.

A6 1o 1990 £Ww¢ Kal OAHEPA CUMUETEXOVTAG OTNV EVNUEPWON YLOL OLKOVOULKA BEpata pe apbpa,
OUVEVTEUEELG KOL TIOPOUCLA OE EKTIOUTIEG OTAL TOTUKA PETO HaAlLKN G EVNUEPWONCG.

ElpaL mpoedpog kat AleuBuvwy Zuppouldog tng Kpntwv Aptog AEBE kat tng Global Trust AEMEY
(mpwnv Emevdutikn Kpntng AE).



